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OpuruHai

ITepeBon

Given the lack of research with EI measures in a
university context, it is difficult to recommend the
use of one specific measure over the others.

VYyuThiBasi OTCYTCTBUE METOJOB U3MEPEHUS
DU Ha YHUBEPCUTETCKOM YPOBHE, TPYIHO
PEKOMEH10BaTh UCIOIb30BaHUE OJHOIO
KOHKPETHOT'O HHCTPYMEHTA U3MEPEHUs KaK
MMEIOIIET0 NPEUMYIIECTBO HaJ IPYTUMH.

Even within the business field, no measure has
distinguished itself as the superior alternative.

Jlaxxe BHYTpH 00s1acTH OM3HECA HE
CYIIECTBYET OIPEICIIEHHOT0 HHCTPYMEHTA,
KOTOPBIN ObLIT ObI HAMHOT'O JTyYIIIe
OCTaJIbHBIX.

The available reviews ... suggest that the MSCEIT
shows the most promise based on the fact that it
does not overlap as much with personality factors
and its more clearly defined theory and
relationship to accepted definitions of intelligence.

CymectByroniye 0030psl... IOKa3bIBAIOT,
yt0o uHCTpyMeHT MSCEIT sBastorcs
CaMbIM MHOT000€IIat0IUM Ha OCHOBaHUU
TOrO (haKTa, YTO OH HE CHIIBHO
nepecekaercs ¢ (pakTopaMmu, 3aBUCSIIUMU
OT JIUYHOCTH, ¥ 00JIaJJaCT YeTUYC BCETO
OIIpeJIeIEHHON TeopHel U B3aUMOCBSI3bIO C
IPUHSTHIMH OIPEIETICHUSIMA UHTEIIEKTA.

... it is the most distinct measure of EI, being the
only non self-report measure of EI.

...OH SIBJIIeTCSl HanboJjiee TOYHBIM
UHCTPYMEHTOM /151 olleHKu O,
€IMHCTBEHHBIM, KOTOPBIIl HE OCHOBAH Ha
MHEHHUH CaMOT'0 Y€JI0BEKa.

Criticisms, Issues, and Challenges

Kputuka, Bonpocs! 1 npobiaemsl

Emotional intelligence is controversial.

SMOHI/IOHaJII)HHﬁ HUHTCIIJICKT —
IIPOTHBOPCUYNBOC ITOHATHUC.

There is widespread disagreement about El in
academic, consulting, and organizational
development (OD) circles.

B akagemMmnueckoil 1 KOHCAJITHHTOBOU
00J1acTAX, a TaKk)Ke B o01acTu
opranu3zanronHoro pazsutus (OP) ne
CYIIECTBYET €AMHOTO MHEHUS
OTHOCHTEIbHO DU,

The most skeptical critics are to be found in
academia, where standards for new approaches
and accompanying psychometrics tend to be high.

Haubosnee ckenTuyecku HaCTPOCHHbBIE
KPUTHUKH BCTPEYAIOTCS B aKaJIEMUYECKOMN
CpeI[e, rac CTaHI[apTBI JJIA HpI/IHflTI/IFI
HOBBIX IIOJXO0JIOB U CBSI3aHHBIX C HUMU
IICUXOMETPUYECKUX UHCTPYMEHTOB
0COOEHHO BBICOKH.

Business consultants tend to be the least critical, as
they are always looking for new ways to make a
difference and to create opportunities for new or
innovative work.

buzHec-kKOHCYNBTaHTHI 0OBIYHO HAMMEHEE
KPUTUYECKU HACTPOEHBIL, [IOTOMY YTO OHHU
BCETJa YT HOBBIE CIIOCOOBI BHECTH
VM3MEHEHUS U CO3/1aTh BO3MOKHOCTH IS
HOBOM WJIM MHHOBAIIMOHHOW PaOOTHI.

As there are many problems with emotional
intelligence, it is important for coaches to
understand that although EI can be useful, several
concerns are quite serious.

[TockosbKy CyIIECTBYET MHOKECTBO
po0GJIeM ¢ IMOLMOHAIHBIM UHTEIIEKTOM,
JUIsL KOy4dell BaKHO TOHMMATh, 4To,
HECMOTPS Ha BO3MOXKHYIO N0JIb3y DU,
CYLIECTBYIOT HEKOTOPBIE BIIOJIHE
CEpbE3HBIE ONACEHMs 10 TOBOJY HETO.

If coaches are to use El—and they probably
should—they must take care to avoid certain
problem areas and to take the best and leave the
rest.

Ecnu koyun ucnonssytor OU — u,
BEPOSATHO, 3TO CIELYyET J1eNaTh, — UM
HY>KHO CTapaTbcs U30eraTh OnpeaeIeHHbIX
poOJIeMHBIX 00J1acTel, OpaTh U3 ATOrO
MOHATHSI CaMO€ JIy4lllee, NCKIIoYast




HEJIOCTaTOYHO MPOPaOOTaHHBIE CTOPOHEI.

It may also be important for coaches to understand
the most significant problem areas associated with
El so that they can respond cogently when
challenged.

Koyuam Takxke MOKeT OBITh BaKHO
HOHMMAaTh HanboJiee 3HauNMbIe
npobiemMHble 067acTu, csi3anHble ¢ DU,
9TO0BI IMETh BO3MOXKHOCTh HaJICKAIIM
00pa3oM pearupoBaTh Ha BOSHUKAIOIINE
POOJIEMBI.

The four most significant areas of criticism are:

Yetsipe HauboIiee 3HaUNMBbIE 00JIACTH,
CTAHOBSIIUECS MPEIMETOM KPUTHKU:

1. The Construct (Basic Definition) of El

1. Konctpykr (6a3zoBoe omnpenenenue) U

2. Old Wine in New Bottles

2. Ctapoe BUHO B HOBBIX OyTBIJIKax

3. Lack of Empirical (Research) Support

3. OTCcyTCTBUE SMIIUPUYECKUX JAHHBIX (U3
WCCJICIOBAHMI)

4. Commercialization and Overpromotion of
the Concept

4. Kommepimanuzanus U Ype3MepHoe
MPOJIBMYKCHUE TOHSTHS

Construct Problems

IIpobnemvl Koncmpykma

There is no single, well-accepted definition of
emotional intelligence.

OnHOro OOUIETPUHATOTO MOHSITHS
HMOIIMOHATIBHOTO UHTEIUICKTA HE
CYIIECTBYET.

Current definitions are too broad, and existing
definitions are something of a moving target,
although new definitions pop up all the time.

CoBpeMeHHbIE OIpeIeICHHS CIUIIKOM
IIUPOKH, U CYIIECTBYIOIIUE ONPEICTICHUS
SIBJIIFOTCSI YEM-TO BPOJIE IIOCTOSTHHO
yAAISAIOMICHCS MUIIICHH, HECMOTPS Ha TO,
YTO BCE BpPEeMsl MOSBISIOTCS HOBBIE
OTIpeJICTICHUSI.

One respected business professor came to the
conclusion that emotional intelligence is “defined
so broadly and inclusively that it has no
intelligible meaning” (Locke, 2005, p. 425).

OnuH yBaxkaeMblii mpogeccop,
3aHUMAFOIIUICS BOTIpOCaMH OM3Heca,
IPUIIET K BBIBOJY O TOM, 4TO
3MOIII/IOH2UH)HI)II7[ HUHTCJUICKT «ONpCACIAI0T
HACTOJILKO IIUPOKO U MHKITFO3UBHO, YTO Y
Hero HeT noHaTHoro 3HaueHus» (Locke,
2005, p. 425).

Mathews et al. (2002) conclude that EI is too
generalized a construct to be useful.

Mathews et al. (2002) npunuiu K BEIBOY O
ToM, uTo DU npezacrasisier coboi
CJIMIIKOM O00OOIIEHHBIN KOHCTPYKT, YTOOBI
OBITH MOJIE3HBIM.

Mathews, Roberts, and Zeidner (2004, p. 180)
conclude that “examination of the literature
suggests that there is no clear, consensual
definition of EI, and the multitude of qualities
covered by the concept appears at times
overwhelming.”

Mbth103, Pobepte u 3eitnnep (2004, ctp.
180) mpuxozAT K BBIBOAY O TOM, 4TO
«M3y4YEHHE JTUTEPATYPhI MTO3BOJISET
IPEIIOJIOKUTE OTCYTCTBHE YETKOTO U
eauHoro onpezaenenus DM, a MHOXXeCTBO
XapaKTEPUCTHUK, OTHOCAIIUXCS K 3TOMY
MOHSTHIO, MHOT' /1A KaXyTCs
YpE3MEPHBIMUY.

Mayer and Salovey’s definition is the one that
seems to have garnered the most respect.

B xadyecTBE OCHOBHOIO Hamie BCEro
IIPUHUMAIOT olpezesienne Maliepa u
Canowmes.

Recall that they define emotional intelligence as
“the ability to perceive emotion, integrate emotion
to facilitate thought, understand emotions, and to

regulate emotions to promote personal growth”
(1997, p. 5).

OHM onpenensaoT YMOIMOHATbHBIN
HMHTEJIEKT KaK «CII0OCOOHOCTD
BOCHpI/IHI/IMaTB OMOIIMH, I/IHTel"pI/IpOBaTB
9MOLMH JJISI MBIIIICHUS, TOHUMAThb
OSMOIHUHU U pel"y.]'II/IPOBaTI) SMOIUUN IJI1




obecrieuenus pocta quaHoctu» (1997, crp.
5).

Note that this definition is a revision of their
original definition from 7 years earlier (something
of a moving target).

OOparuTe BHUMaHUE HA TO, YTO ITO
OIIPCACIICHUC ABJISACTCA UX
NIEPECMOTPEHHBIM OPUTUHATEHBIM
OTIpeieIeHueM, KOTOPOE OHH JIalu 3a 7 JIeT
710 3TOTO (BCIIOMHUM O TIOCTOSIHHO
TepeMeniaronencs Hein).

Goleman’s work receives the most negative, even
scathing criticism, as his characterization of
emotional intelligence is so vast.

Pabora ['oynMaHna crana nmpeaMeToM caMoi
CYpOBOM, 1a’K€ YHUUTOXKAOUIEH KPUTUKH,
MOCKOJIbKY OH Ja€T HACTOJbKO OOIIMPHOE
OIIpe/iesIEHUE 3MOLMOHAIILHOTO
UHTEIJICKTA.

As previously mentioned, after reading Goleman it
is not entirely clear that he has actually provided a
concise definition.

Kak mbl y’xe oTMedanu paHee, IpO4YnUTaB
I'oynmana, Henb3s MOJTY4YUTh a0COIIOTHO
YETKOE IIPEICTABICHUE O TOYHOM
OIIpeJIeIEHUH.

His descriptions are so broad that virtually any
positive psychological attribute could be included
under the umbrella term of emotional intelligence.

Ero onucanus HacTONBKO MIUPOKH, UTO,
(hakTUYeCKH, B 30HTUYHBIA TEPMUH
SMOIMOHAIIBHOTO UHTEIIJIEKTa MOXKET ObITh
BKJIFOUEHO JIF000€ MOJI0KUTEIHHOE
MICUXUYECKOE KAYeCTBO.

For example, Goleman variously includes self-
confidence, moral character, adaptability,
optimism, trustworthiness, conscientiousness,
commitment, empathy, initiative, persistence, the
ability to handle relation-ships smoothly, the
capacity to hope, initiating change, listening
openly, and a sense of humor in his long list of
components of EI (1995, 1998, 2002).

Hanpumep, I'oynman BKiIro4aeT B JUIMHHBIN
CIUCOK KOMIIOHEHTOB DU Takue
pa3zHo00pa3HbIe XapaKTEPUCTUKH, KaK
YBEPEHHOCTH B ceOe, MOpaJIbHbIE KauecTBa,
CIOCOOHOCTH a/IaliTUPOBATHCS, ONITUMU3M,
0OPOCOBECTHOCTD, COBECTIMBOCTD,
CO3HATEIbHOCTh, AMIIATHS, UHUIIMATHUBA,
HaCTOWYUBOCTb, CIOCOOHOCTD yJIa)KUBaTh
po0JIeMbl B OTHOIIEHUSX, CIIOCOOHOCTb
HaJEsIThCsl, NHULIUUPOBATh U3MEHEHUS,
OTKPBITO CITyIIaTh U YyBCTBO oMopa (1995,
1998, 2002).

He eventually concludes that “some might call it
character” (1995, p. 36).

B 3aknroueHue oH 3asBIIsIET, 4YTO
«HEKOTOPHIC HAa3BIBAIOT ATO XaPAKTEPOM»
(1995, ctp. 36).

Some EI constructs are ability based, whereas
others are personality or trait based.

Hekotopsie koHcTpykThl DU OcHOBaHBI Ha
CIOCOOHOCTSIX, B TO BpeMsl Kak Jpyrue — Ha
JIMYHOCTH WJIM YepTax Xapakrepa.

Others are a mishmash of abilities, qualities, skills,
and characteristics.

HekoTopsie onpeiesieHust IpeICTaBISIFOT
co00i1f cMech BO3MOXKHOCTEH, KauecTB,
HAaBBIKOB M XapaKTCPUCTHK.

This construct confusion causes many problems,
not the least of which is the difficulty in knowing
what someone means when they advocate for
emotional intelligence.

DTO OTCYTCTBUE YETKOIO TOHUMAHHUS
KOHCTPYKTa IPUBOJUT K psALy podiieM, u3
KOTOPBIX OJTHON U3 OCHOBHBIX SIBJIIFOTCS
TPYJIHOCTH C IOHUMAaHUEM TOTO, YTO
YeJIOBEK UMEET B BUY, TOBOPSI 00
SMOIMOHAIBHOM MHTEIIJIEKTE.

What, exactly, are they seeking or talking about?

UTO KOHKPETHO OHHU UIIYT WU O YEM
KOHKPETHO OHH FOBOPSIT?

Another problematic result is an inability to

Eme ogun Hp06HeMaTH‘{HLIf/'I ACIICKT — 9TO




measure El or to know when it exists, when it is
high or low, and when it is not present at all.

HEBO3MOKHOCTh M3MepeHus DU nnu
IIOHUMaHUs, CYIIECTBYCT JIX OH, BBICOK OH
WJIM HU30K, €CTh JIM OH y YeJIOBEKa BOOOIIIE.

How do you know if you have something if you
do not know its definition?

Kak MoxHO cka3atb, €CThb JIM y BaC YTO-TO,
€CJIM BBl HE MOXKETE JAaTh STOMY
onpeeacHus?

How do you establish a training program to
promote something that you cannot define?

Kax MoxHO opraHn3oBaTh Nporpammy
TPEHUHTOB 110 Pa3BUTHIO TOTO, YTO BBl HE
MO>KETE OINPENETUTH?

The construct problem also makes empirical
research difficult if not impossible.

Ota npobiieMa ¢ KOHCTPYKTOM TaKxke
JeTaeT SMIUPHYECKUN TTOIX0/
poOJIEMaTUYHBIM, €CJIM He a0COIIOTHO
HEBO3MOXHBIM.

Old Wine in New Bottles

Cmapoe 6uHo 6 HOBbIX OYMbLIKAX

Attempts to demonstrate that EI represents
something new or something different from
familiar aspects of personality have not been
fruitful.

[TonbITKK TPOAEMOHCTPUPOBATH, yTO DU
peJcTaBiIsieT coO00M UTO-TO HOBOE UJIU
OTIIUYHOE OT y’K€ U3BECTHBIX
XapaKTEPUCTUK JTUYHOCTHU, TTOTEPIICIIN
HEeyaauy.

It appears that much of emotional intelligence
overlaps or recycles what we already know to be
core components of personality.

[To HalleMy MHEHUIO, SMOIIMOHAJIbHbBIN
WHTEJUIEKT BO MHOTOM HaKJIaJbIBAETCS WIIN
MIEPECEKAETCS C TEM, YTO Mbl CUATAEM
KJIFOUEBBIMU KOMIIOHEHTAMH JIMYHOCTH.

Mathews et al. (2002, p. 529) report much of what
self-report EI scales measure “constitutes standard
personality traits” and that “for the most part, the
scales are redundant.”

B pabote Mathews et al. (2002, ctp. 529)
yKa3zaHo, 4yTo OoJibIas 4yacTh mkain U
U3MEPSIOT «COCTABJISIFOIINE CTaHIAPTHBIX
4epT JIMYHOCTU» U 9TO, «B OCHOBHOM, 3TH
KBl U30BITOYHBDY.

Much work has already been done in mainstream
psychology on personality traits, and it appears
that emotional intelligence rehashes that work, but
in a less careful way.

B knaccudeckoil ICUXOJIOTHH yKe
npojenana oosplias paboTa Mo U3yYEHHIO
XAPAKTCPUCTHUK JIUIYHOCTHU, U KAXKETCA, UTO
SMOLMOHAIbHBIN HHTEIUIEKT AyOIupyeT
3Ty paboTy, HO MEHEEe TOYHBIM 00Pa30M.

Consultants, and business leaders and followers
for that matter, have long known the importance of
social and relationship factors.

KoHcynbTaHTbl, OM3HEC-THIEPHI U UX
MOCIIEA0BATENN yXKE JABHO 3HAIOT O
BO)XHOCTH COLUAIBHBIX (PAaKTOPOB U
(akTOpOB OTHOIIEHUH.

The notion that emotions and relationships matter
is hardly news.

Ilonsatue o TOM, YTO SMOIIMHU U OTHOIIICHUA
O4YCHb BA’KHbI, BOBHUKJIO HC BUCPA.

The trick is to add something useful to the mix.

CyTb B TOM, 4TOOBI JOOABUTH K 3TOM cMecH
YTO-HUOY/Ib MOJIE3HOE.

Lack of Empirical (Research) Support

Omcymcmeue smnupudeckux OaHHbIX (U3
uccneo0o8anuil)

Research psychologists and business consultants
live in different worlds and have different
standards.

YueHble-TICHXO0JIOTH U OM3HEC-
KOHCYJIBTAHTBI ) KUBYT B Pa3HbIX MHPAX U
IIOJIB3YIOTCA PAa3HBIMH CTaHAAPTaMU.

In academia, the empirical standards of science
rule the roost.

B AKaJICMHUYCCKUX Kpyrax BO I'IaB€ BCCT'O
CTOAT OMIIUPUYICCKHUEC CTAHAAPTEI HAYKH.

For concepts to be valuable they must make their
way through the gauntlet of statistical significance
and research design.

J171st TOro 4TOOBI MOHATHS 00peTH
IIEHHOCTbh, OHH JIOJDKHBI YIOBIIETBOPSTH
CTaHJapTaM CTAaTUCTHYECKOW 3HAYMMOCTHU
W Iu3aiiHa UcCiaea0BaHus.




It is different in the business arena where an idea
must yield a practical benefit to be of value.

B Mupe Ousneca Bce no-apyromy, Tam ujaes
JIOJKHA TPUHOCHUTD MPAKTHYECKYIO TOJIb3Y,
YTOOBI CUMTATHCS IEHHOM.

Value can be added even when methods do not
match the standards required by science.

Wnes MoxeT uMeTh IIEHHOCTh, JIaXKe SCITH
METO/Ibl HE COOTBETCTBYIOT CTaHAapTaM,
YCTaHOBJICHHBIM HAaYKOM.

This seems to be the case with El.

Kaxercs, kak pa3 3TO IPOUCXOIHT B
ciyvae ¢ OU.

Although the originators of the concept of
emotional intelligence (Mayer and Salovey)
continue to work in the academic arena, the
majority of practitioners apply El in an
unscientific way.

Hecmotps Ha TO, 4yTO co3aaTeN NOHITUS
SMOLIMOHANBHOrO uHTeIIeKTa (Maiiep u
Canomeit) mpoaoykaroT padoTaTh B
aKaJIeMUYeCKOH cpenie, B OCHOBHOM,
MPAKTUKU NpUMEHSI0T DM HeHayuyHBIM
o0Opa3om.

Many of the claims of enthusiasts have not done
well when tested systematically.

MHorue yTBepK/IeHUsI YHTY3UaCTOB HE
MPOIILIM TPOBEPKY CUCTEMATHUECKUM
TECTUPOBAHUEM.

Mathews et al. (2002) report that “Goleman
appears willing to make strong claims with little
(or scant) empirical backing” (p. 13) and that he
“represents a journalist distilling scientific
information for the consumption of the populist,
rather than a legitimate scientific theory” (p. 14).

B pabore Mathews et al. (2002 r.) yka3aHo,
4TO «I0-BUAUMOMY, ['OyiimMaH nenaer
Cepbe3HBIC YTBEPKICHUS, TIOYTH HE (WIN
OYCHB CJ1a00) MOJAKPETUICHHBIC
smnupuueckun» (ctp. 13), u uyTo oH
«IIPENCTABISET COOOM KYPHAIIHCTA,
U3BJICKAIOIIEro (GaKThl U3 HAYIHOU
uHbopMaIuu 11 00IIeTo MOTPEOICHHMS, a
HE CO3/A0IIETO JOCTOBEPHYIO HAYYHYIO
Teopuro» (cTp. 14).

Paul (1999) noted that “Mayer and Salovey ...
concluded that Goleman was indeed playing fast
and loose with the research.”

o (1999 r.) ormeTni, uto «Maiiep u
Canomei... IPUILIIA K BBIBOAY O TOM, 4YTO
l'oynMaH 1eMCTBUTENBHO CIMIIIKOM BOJIBHO
oOpamazncs ¢ (hakTamMu B UCCIIEIOBAaHUI.

In a review of El training, Clarke (2006, p. 437)
comes to the following conclusion: “Despite the
growth in training programs that purport to
influence EI there remains little empirical support
regarding their effectiveness.”

Paccmarpusas oOyuenue DU, Kiapk (2006,
cTp. 437) NpUXOIUT K CIEAYIOMIEMY
BeIBOAY: «HecMmoTps Ha pocT uncna
00y4aromux MporpamMmm, KOTOPbIE TOJDKHEI
BIUATH Ha DU, CylecTByeT Majio
SMIMPUYECKUX JAHHBIX B MOMJIEPIKKY UX

3 PEeKTUBHOCTIY.

Another review (Conte, 2005, p. 438) found that
“broad claims that EI is a more important
predictor than general mental ability (e.g.,
Goleman, 1995, 1998) are unfounded and
unsubstantiated.”

B eme onnom 0630pe (Conte, 2005, cTp.
438) yCTaHOBJIEHO, YTO «MHOTOYHCIICHHbBIE
yTBEpXACHUS 0 TOM, uTo DU — Gonee
Ba)XHBIM IPOrHOCTUYECKUH (haKTOp, YeM
YMCTBEHHbIE CIIOCOOHOCTH B LIEJIOM
(marmpumep, Goleman, 1995, 1998) vu Ha
9YeM He OCHOBAHBI M HUYEM HE
MIOJITBEPKICHBD.

Commercialization and Overpromotion

Kommepyuanusayus u upesmepHoe
npoosuUdICeHUe

The most important thing about emotional
intelligence may be its promotion, and in that
arena Goleman has been a smash.

Camoe Ba)KHOE B YMOIIMOHAIIBHOM
MHTEJIEKTE — 3TO, BO3MOXKHO, €T0
MIPOJBUKEHHE, U B 3TOM obnactu ['oynman
JOOHJICS] OIIETIOMJISIFOILIETO yCIexa.




Goleman’s books and tapes have become
enormously popular.

Kuaurn u 3anucu ['oynmana npuodpenu
OI'POMHYIO IIOITYISPHOCTb.

Emotional intelligence has put soft skills back into
the corporate spotlight, and from a coach’s
perspective, this is a good thing, indeed.

OMOIIMOHAJIBHEIA HHTEVICKT CHOBA
MPUBJICK BHUMAHUE KOPIOPALIUM K
HaBBIKaM MEXIMYHOCTHOI'O OOILIEHUS, U C
TOYKH 3PEHHUS KOYyYa, 3TO OYEHb XOPOIIO.

Hundreds of companies and schools have
incorporated EI principles and methods in their
training programs (Paul, 1999).

CoTHU KOMITAaHWH ¥ YYCOHBIX 3aBEICHUIA
BKJIFOYMJIM MIPUHLIUTIBL U MeTO 161 DU B

cBou oOy4arorue nporpammsl (Paul,
1999).

But there is danger in overpromotion, and some of
the claims made on behalf of EI seem overstated
and superficial, if not preposterous.

Ho cymecTtByeT onacHOCTb Ype3MEpHOro
MIPOJBUKEHUS, U HEKOTOPBIE U3
YTBEP)KICHUH, KOTOpPbIE JEIat0T B
oTHomeHuu DU, KaxKyTcs CIUILKOM
CMEJIBIMU 1 ITOBEPXHOCTHBIMH, J1aXKe
[IPOTUBOPEYAIIMMH 3/IpaBOMY CMBICIY.

For example, Goleman variously contends that:
El accounts for 8 0% of life success (1995).

Hanpumep, I'oynman HEOqHOKpAaTHO
yTBepkaaet, uto DU orBevaer 3a 80 %
ycnexa B sku3HH (1995).

Emotional competencies account for 80% to 100%
of leadership success in outstanding performers
(1998, p. 187).

Ha momro sMonmoHaIEHOM KOMIICTCHITHHI
npuxoautcs 80-100 % ycnexa
PYKOBOJIUTEIIEH, MOKA3bIBAIOIINX
UCKJTIIOUUTENbHBIEC pe3yabTaTsl (1998, cTp.
187).

Emotional aptitude is a meta-ability that all other
human skills depend upon (1995, p. 36).

OMOIMOHATIBHBIE CITOCOOHOCTH — ATO
METacrnocoOHOCTh, OT KOTOPOU 3aBUCST BCE
HaBbIKK yestoBek (1995, ctp. 36).

Great leadership works through the emotions
(Goleman, Boyatzis, & McKee, 2002).

TananTiuBbIC pYKOBOAMTENN pabOTAIOT C
nomotsio amorwii (Goleman, Boyatzis u
McKee, 2002).

Whether such an overextension of reality will be
harmful remains to be seen, but there is danger
that emotional intelligence could devolve into just
another fad.

Hawm erme mpeacTouT yBUAETh, IPUHOCHUT
JIM TaKO€ MPEyBETUUYEHUE PEaTbHOTO
MTOJIOKEHHMSI BEIEeH Bpell, HO €CTh
OIIaCHOCTh TOTO, YTO 3MOLIMOHATIbHBIN
WHTEIJUIEKT MOXKET ITPEBPATUTHCS B €IIe
OJTHO OBICTPO ycTapeBarolee MOJTHOE
TTOHSATHE.

Skeptics are wary, and it is possible that emotional
intelligence could become one more self-help
craze in a long line of management consultant
jokes.

CKenTuKN HACTOPOKEHHO OTHOCATCS K
ATOMY TOHSTHIO, U BO3MOKHO, YTO
SMOLMOHAILHBIN MHTEIJIEKT MOJKET CTaTh
elle OJJHUM KPaTKOBPEMEHHBIM MOIHBIM
MOBETPUEM B 00JIACTH CAMOIIOMOIIH B
JUTMHHOM CITHCKE CMEITHBIX UCTOPUH,
paccka3bIBaeMbIX KOHCYJIbTaHTaMH B chepe
MEHEHKMEHTA.

Locke, an influential business professor, warns,
“With respect to the concept of EI ... we are more

in need of rational guardians than ever” (2005, p.
430).

Jlok, BnuATENbHBINA Ipodeccop OuzHeca,
MPEAYNPERKAACT: «ITO KACAETCS MOHATHUS
OMU... ceroaHs, Kak HUKOI 1A IIPEXKAE, MBI
HYK/Ia€MCsI B PALIMOHAJIBHOM HOJIXOJIE»
(2005, ctp. 430).

Claims that emotional intelligence is a panacea,
that emotional intelligence (whatever it is) may be

VYTBepKAEHUSA O TOM, YTO SMOLIMOHATBHBIN
MHTEIJIEKT — 3TO MaHares, 4To




the best predictor of success in life, that it can be
effectively taught and learned, that it can level the
playing field between those with high 1Q and the
rest of us, along with claims that character can be
measured and developed through emotional
intelligence have the potential to raise unrealistic
hopes.

SMOIMOHABHBIA HHTEJUIEKT (4TO OBl OH M3
ceOst HU TIPEJICTABIISIT) MOXKET OBIThH
JYYIIUM OPOTHOCTUYECKUM (PaKTOPOM
ycrexa B )KM3HH, YTO OH MOXKET YPaBHATh
Ha UTPOBOM T10JI€ MO3UIIUU TEX, Y KOTO
BBICOKUH K03()(PUIIMEHT UHTEIUIEKTA, U
OCTaJIbHBIX JIIOJICH, a TAK)KE YTBEPXKIICHUS
0 TOM, YTO XapaKTep MOXHO OIICHHUThH U
Pa3BUThH C TOMOIIbIO SMOIMOHAILHOTO
WHTEJUIEKTa, TOTEHIIUAIBHO MOTYT
MPUBECTHU K MOSBICHUIO HEPEATUCTUYHBIX
0KUJAHUN.

What Is a Coach to Do?

YUTo 10/15KeH 1e1aTh KOy4?

Given the widespread notoriety of emotional
intelligence, its following in the business
community, and the fact that it is difficult to
define and oversold, the answer is simple:

Yy4uTeIBas MMUPOKYIO MOMYJIIPHOCTh
SMOLMOHAIBHOIO UHTEIIJIEKTA, €r0
UCIIOJIb30BAHUE B OM3HEC-COOOIIECTBE U
TOT (PaKT, YTO €ro TPYAHO ONPEAEIUTD, U
Ha HETO BO3JIarat0T HEOIPABIAHHO
BBICOKHE HAJCKbl, OTBET IIPOCT:

Take the best and leave the rest.

Bozsmure JIyqaiee, a OCTaJIbHOC OCTaBbTC.

Throw out the bathwater, but save the baby.

BruieiiTe Bomy U3 BAHHOUKH, HO COXPaHHUTE
pebeHka.

It makes good sense for coaches to take advantage
of the opportunity that EI offers without further
overpromotion.

Koyuam crnenyer ucronb3oBaTh
BO3MOXKHOCTb, Ipeanaraemyto OU, npu
9TOM HE IPOJBMIasi €ro CIUIIKOM aKTHBHO.

First, coaches can study the available models and
make decisions about what is valuable and what is
not.

Bo-niepBbIX, KOy4 MOT'YyT U3y4UTh
JOCTYITHBIE MOJEIU U IIPUHATD PELLICHUE O
TOM, YTO IIEHHO, & YTO HET.

Clients will expect coaches to know EI and will
rely on them to sort things out.

Knuentsl oxxunarot, yto koy4u 3Ha0T DU
u OyIyT mojaraThCsi Ha HUX B BOMPOCAX
OTIPEJICTICHUS ATOTO TTOHSTHS.

Coaches can provide a valuable service by
promoting a realistic view.

Koyun MoryT oka3bpIBaTh LIEHHBIE YCIYTH,
MPOJBUTas pEATUCTUYHBIN MOIXO/.

Coaches certainly need to define EI for
themselves, and it seems that a reasonable
definition of the construct ought to include the
following:

Pazymeercs, koyuam HE0OXOIUMO ISt
camux cebst natb onpeaenenue DU, u, mo-
BUJIMMOMY, pa3yMHOE OTIpeieNIeHUE 3TOTO
KOHCTPYKTa JOJI’KHO BKJIFOUATh
clenymoliee:

1. Recognition of internal emotional states—It is
indisputably better to know how you are feeling
and to be able to label and study those emotional
states immediately or soon after feeling them.

1. Pacrio3HaBaHue BHYTPEHHETO
SMOLIMOHAIBHOIO COCTOSTHUS —
HECOMHEHHO, JTy4llle 3HaTh, KaK BbI c€0sl
YYBCTBYETE, U YMETh ONPEACIATh U
U3y4aTh SMOLIMOHAILHOE COCTOSIHUE Cpas3y
K€ WIM BCKOpPE MOCJIE TOr0, KaK BbI
VICTIBITAITN SMOIIHH.

It is also essential for clients to be able to accept
and live with a variety of real-life emotions rather
than to ignore or deny them.

I[J'ISI KIIMCHTOB TAK’KC BA’)KHO YMCTb
IpHUHUMATh CBOU YYBCTBA U KUTH C
p33H006p8.3HBIMI/I pCaJIbHBIMU OMOIHAMU, A
HC UTHOPHUPOBATH U HC OTPUIATH UX.

2. Use of emotional information—Feelings can
motivate; they can help us understand our real
values, they can caution us, and they can help

2. Ucnons30BaHne DMOLIMOHATILHOU
“H(pOpPMAIIUU — 9yYBCTBA MOTYT
MOTHBUPOBATh, OHU MOT'YT IOMOYb HaM




focus attention on things that may otherwise seem
unimportant.

IIOHATH HAIllM UCTUHHBIE IEHHOCTH, OHU
MOTYT NPEAYNPEIUTh HAC U OHU MOTYT
oMOYb (POKYCHPOBATh BHUMaHUE HA
BeIllaxX, KOTOPbIE B HHOM CJIy4ae MOT'YT
I10KA3aThCsl HEBAXKHBIMU.

They can cause us to feel and express empathy and
to make prosocial decisions.

OHu MOTYT 3aCTaBUTh HAC YyBCTBOBAThH U
BBIPAXKaTh COYYBCTBHUE, a TAKKE
MPUHUMATH PEIICHUS B HHTEpecax
oOmiecTBa.

They are a source of essential information that
may not be otherwise available.

OHU ABIISAIOTCSA UCTOYHUKOM BaKHEHIIIEH
uHdOpMaIu, KOTOPYIO TPYIHO MOJYYUTh
UHBIM CIIOCOOOM.

Feelings are essential to introspection and
reflection, two activities of enormous importance
in the EI literature.

YyBcTBa UMEIOT OO0JIBIIIOE 3HAUCHUE JITIS
WHTPOCTIEKLIUU U PA3MBIIIUICHHUS], IBYX
BUJIOB JICATEIBHOCTH, UMEIOIINX
OTPOMHYIO BaXXHOCTh B JiiTeparype 1no JU.

3. Modulate emotional behavior appropriately—If
a client is too emotionally expressive or not
expressive enough, connect rational decision
making with felt emotions so that feelings are
expressed well.

3. Hagnexamum o0pa3oM KOHTPOIUPYITE
SMOLIMOHAJIBHO MIOBEJICHUE — €CIIN KIIUEHT
CJIMILIKOM 3MOLIMOHAJIEH WM HETOCTATOYHO
SMOLIMOHAJIEH, COEJUHUTE PallMOHAIbHOE
MPUHATUE PELICHUM C €ro SMOLUAMH,
9TOOBI TOOUTHCSI XOPOIIETO BBIPAKEHHSI
YYBCTB.

Coaches can be extremely helpful in providing
feedback and guidance in this area.

Koyun MOryT OBITH UYpe3BBIYAHHO MTOJIE3HBI
B IIPEAOCTABICHUH OOPATHON CBSA3U U
pPEKOMEHIaluii B 3TON 00JIacTH.

Clients can learn to be smart about their feelings
and emotional expression.

Kinnenter MOTYT HAYYUTLCA Pa3yMHO
OTHOCHUTBHCA K CBOMM YYBCTBaM U
BBIPAKCHUIO BMOHHﬁ.

4. Pay attention to the affect of others—In
psychology the term emotion typically refers to a
felt feeling state.

4. ObparaiiTe BHUMaHUE Ha
HMOIMOHAIBHOE COCTOSIHHE IPYTUX JIIOeH
— B IICUXOJIOTUU TEPMHH «3IMOLIUA» OOBIYHO
OTHOCHTCS K COCTOSTHHIO ITPOKHBAHUS
YyBCTBA.

The term affect refers to the way that emotions are
generally expressed by someone, usually as
viewed by others.

A TIOHSITHE «3IMOIIMOHATILHOE COCTOSHUE
OTHOCHUTCS K TOMY, KaK JIFOJJ1 OOBIYHO
BBIPAYKAIOT IMOLIMH, KaK [TPaBUIIO, C TOUKH
3peHus APYTUX JIIOJEN.

Most clients benefit from enhanced efforts to
notice and learn about the affect of people around
them.

BonbimnHCTBY KiIEHTOB Ooliee
HACTOMUYUBBIE TIONBITKY 3aMeYaTh U
y3HaBaTh YMOIOHATILHOE COCTOSTHHE
OKPY’KaIOIIMX UX JIPYTUX JOAEH IPUHOCAT
MOJIB3Y.

This is especially true for clients who seem to
possess little interest in the nature of other people.

DT0 0COOCHHO CIIpaBCAJIMBO IJIA KIIMCHTOB,
KOTOPEIC, ITO-BUANMOMY, UCIIBITBIBAOT
MaJI0 UHTEpECAa K IPUPOAC APYTUX B8 {0)i (3378

Many hard-charging executives are waylaid
because they have no idea about the feelings of
colleagues, superiors, or direct-reports.

MHor#ue )XeCTKHuEe pyKOBOIUTENH MOTAAI0T
BIPOCAK, MOTOMY YTO COBCEM HUYETO HE
3HAIOT O YYBCTBAX CBOUX KOJIJIET,
PYKOBOAMTEINEH UM HEMOCPEICTBEHHBIX
MOAYNHEHHBIX.

5. Use EI to enhance relationships—Emotional

5. Ucnonw3yiite OU 1 yKpenieHus




intelligence provides an opportunity and format
for relationship development.

OTHOIIIEHUH — SMOIIMOHAIBbHBIA HHTEIEKT
MPEIOCTABIIIET BO3MOKHOCTH U (popmar
JUTSL pa3BUTHS OTHOIIICHHA.

Help clients assess the quality of their work
relationships and use emotional intelligence
concepts to create a plan for improvement.

ITomoraiiTe KIMEHTaM OIICHUBATh KaueCTBO
UX paboYnX B3aUMOOTHOIIICHUHN 1
HCMOJIB3YUTE NOHATHS IMOLMOHAJILHOTO
WHTEIUIEKTA IS CO3JaHus IIJ1aHa
YCOBEpPUIEHCTBOBAHHSI.

Most executives would benefit from relationship
enhancements.

BonbmnHCTBY pykoBoauTenei oyaer
OYE€Hb IOJIE3HO YIYUIlICHUE
B3aMMOOTHOIICHUH.

6. Consider the fit—Explore the match between a
client’s level of social and emotional abilities and
current job requirements as well as the skills
associated with his or her career goals.

6. [TocMoTpHTE, HACKOJIBKO 3TO YMECTHO —
H3YYUTE COOTBETCTBHE YPOBHS
COLMAILHBIX M YMOI[MOHAIBHEIX
CIIOCOOHOCTEH KJIMEHTA U TEKYIIHUX
TpeOoBaHMIl K paboTe, a TaK)Ke HABBIKOB,
HEOOXOIMMBIX VIS JOCTUKCHHUS
ITOCTaBJICHHBIX UM HJIH €M IICIICH.

Other Uses of El

Jlpyeue obnacmu npumenenuss U

In spite of the problems cited, emotional
intelligence is a perfect vehicle for the smuggling
of more interpersonal and intrapersonal skills into
the work-place.

Hecmotps Ha yka3aHHbIE IPOOIEMBIL,
SMOLIMOHAJIBHBIN UHTEJUIEKT — OTJIMYHBIN
MHCTPYMEHT JUIsl pa3BUTHS OOJIBIIETO
KOJIMYECTBA MEKINYHOCTHBIX U
BHYTPUJIMYHOCTHBIX HaBBIKOB Ha pabodyem
MeECTe.

It can legitimize important so-called soft-skill
training and coaching.

OH MOXET «y3aKOHUTb» BaXHOE 00yueHue
Y KOYUYHUHT IO TaK Ha3bIBa€MbIM HABBIKAM
MEKITMYHOCTHOTO OOIICHUSI.

Chosen carefully, EI can be an ideal package for
the transmission of crucial but undervalued
enhancements.

[Tpu TmatensHOM 0TO0OpEe DU MOXKET cTaTh
U/ieaIbHBIM CIOCOOOM Mepeaaun
YPE3BBIYANHO BAKHBIX, HO
HEJOOLEHUBACMBIX YIYYIICHHUMN.

Consultants can use EIl as an umbrella to offer a
wide range of topics.

KoHcynbTanTsl MOryT ncrnonb3oBars DU B
KAaueCTBE «30HTUKay, IIpeaiaras IUPOKUM
pAI TEM.

These soft or interpersonal skills can be of
enormous value when working with clients who
lack solid social skills.

OTH «MATKHE» HABBIKU, WM HABBIKU
MEXJIMYHOCTHOTO OOIIEHHUS, MOTYT UMETh
OTPOMHYIO IIEeHHOCTb IIPU paboTe ¢
KJINEHTaMH, Y KOTOPbIX OTCYTCTBYIOT
XOpOILINE COLMANIBHBIE HABBIKH.

Emotional intelligence and some of the EI
measures could potentially be used to match
people with tasks and environments.

SMOHHOHaﬂBHBIﬁ HUHTCJUICKT 1 HCKOTOPEBIC
u3 cpenctB uzMepeHus U Moryt ObITh
MOTEHIINAIFHO UCTIONB30BaHBI IS Tog0opa
MOAXOIAIINX COTPYTHUKAM 33]a9 U
paboueit cpebl.

If an executive has weak interpersonal or
emotional skills, there are two options: (1)
improve those skills or (2) place that person in a
work environment conducive to his or her skill set
and personality.

Ecnu y pykoBoauTens cinadbie HaBBIKU
MEXJTMIHOCTHOTO OOIICHUS WITH
OMOIIMOHAIBHBIE HABBIKH, €CTh JIBA
BapuaHnTa: (1) yIydImuTh 3TH HABBIKU WIIH
(2) mOMeCTUTH 3TOTO YeIoBeKa B pabodyro
cpeny, MOAXOISALIYIO JUIsSl €r0 WK ee
Habopa HaBBIKOB U JINYHOCTHBIX




XapaKTEPUCTHK.

Summary

Pe3rome

The idea that emotional or social factors play an
important role in success is an old and enticing
notion.

Wnes o ToM, 4TO SMOLIMOHATIBHBIE UITH
coLMalIbHBIE (PaKTOPBI UTPAIOT BAXKHYIO
POJIb B yCIIEXE — CTAPOE U MPUTATATEIBHOE
MIOHSITHE.

The likelihood that there is an important set of
skills independent of “intelligence” is especially
attractive,

OcobenHo IIPpUBJICKATCIIbHA BEPOATHOCTD
CYLICCTBOBAHUSA BAXKHOT'O Ha6opa HaBBIKOB,
HEC 3aBUCAIINUX OT «MHTCIIJICKTa».

Goleman popularized this idea by publishing
several books and audio versions for the popular
market, and his view of emotional intelligence is
extremely broad.

I'oynman nomynspu3oBai 3Ty UICHO,
OIyOJIMKOBaB HECKOJIBKO KHUT U
ayJIMOBEPCUI TSl ITUPOKOU MyOJIMKH, U
€ro B3IVISA HAa SMOLMOHAIBHBIA HHTEIIJICKT
OYEHb IIHUPOK.

Although Goleman’s work is criticized in the

academic literature, emotional intelligence creates
an opportunity for coaches to develop programs to

assess and enhance the intrapersonal, social, and
interaction skills of clients.

HecmoTtps Ha TO, uTO padory ['oynmana
KPUTHUKYIOT B aKaJIEMUYECKON JIUTEPATYPE,
SMOIMOHATBHBIN HHTEIUIEKT JAeT KOy4aM
BO3MOYKHOCTH pa3padaThIBaTh MPOTPaAMMBI
O OIICHKE U YJIYYILICHUIO
BHYTPWINYHOCTHBIX U COLIMAIBHBIX
HABBIKOB KJIMEHTOB, a TAK)KE HABBIKOB
MEXJIMYHOCTHOTO B3aUMOJICHCTBUSI.

Such work has the potential to create significant

benefit for individual clients and for organizations

as well.

Takast paboTa MOKET IPUHECTH
3HAYUTEIIbHYIO MOJIb3Y OTIEIbHBIM
KIIMEHTaM, a TaK)Ke OpPraHu3alusIM.

The importance of self-understanding,
introspection and reflection, empathy, and
effective social interaction skills is indisputable,
and can often be enhanced through coaching.

BaxHocTbh moHMMaHus camoro ceos,
UHTPOCHEKIUU U peIeKCUH, SMIIATUU U
HaBBIKOB 3(D(PEKTUBHOTO COLIMATBHOIO
B3aUMOJICUCTBUS HEOCIIOPUMA U 4aCTO
MOXeET OBITh MOBBILIEHA C TOMOIIIBIO
KOYYMHTIA.

1.Coaches should invest time in the El literature
(and in this chapter) to decide what emotional
intelligence should reasonably include.

1.KoyuaM ciienyer u3ydurth IuTepaTypy o
OU (B TOM yMcIe 3Ty IJ1aBy) U PEUIUTh, YTO
JIOJDKHO BKJIFOYATh B ce0sl TIOHATHE
SMOLMOHAIBHOIO MHTEIIJIEKTA.

They must come up with a personal working
definition of the construct for use in their
consulting and must be able to articulate that
definition as necessary.

WM HY>KHO NPEATIOKUTH CBOE INYHOE
palouee onpeaencHre KOHCTPYKTa JUIs
MCIIOJIb30BaHUS B KOHCYJIbTUPOBAaHUU U
OBITH CLIOCOOHBIMU NPU HEOOXOAUMOCTH
03BYUYHMBATH TO ONPECIICHUE.

2. There is nearly universal agreement that
emotional and social factors are extremely
important mediators of work success.

2. [IpakTuyecku OOIIEPUHSTO, YTO
SMOLMOHAIbHBIE U COLMATIbHBIE (PAKTOPHI
SIBJIIFOTCSI YPE3BbIUAHO BaKHBIMU
YCJIOBHUSMH ycrexa B paboTe.

Evaluate clients along these dimensions.

OrnennBaiTe KIIMEHTOB MO DTHUM
rnapamMmeTpam.

Provide feedback to them and work together to

establish a plan for development, enhancement, or

remediation.

[Ipenocrasnsiite UM 00paTHYIO CBSI3b U
BMecTe paboTaiiTe Ha/l TUTAHOM Pa3BUTHS,
YCOBEPIIEHCTBOBAHHMS UM YCTPAHEHUS
MOCJIEACTBUN HEYIAUHBIX TEUCTBUM.

3. Personal reflection and introspection are
important components of any reasonable view of

3. UnauBuayanbHble pediaexcus u
MHTPOCIEKLHS — BAYKHBIE KOMIIOHEHTBI




El

JT000T0 pazymMHoOro noaxonaa k JMU.

Promote and reinforce these activities in clients
and organizations.

[IponBuraiite ¥ NOAKPEIUIATE 3TH BUIbI
JIEATEIIbHOCTH Y CBOMX KJIMEHTOB U B
OpraHu3alusX.

Use the popularity and credibility of El to do so.

Hcnonw3yiiTe a1 3TOT0 NOMYISIPHOCTD U
HaJIeKHOCTDh moHaTust DU.

4. Be wary of EI measurement instruments.

4. Y4uThIBaliTEe HHCTPYMEHTHI JJIsI OLICHKH
ON.

Avoid using them for hiring, selection, or
promotion.

He ucnonp3yiite ux uis npuema Ha padory,
0TOOpa WM TPOIBHKCHHUSI.

If you decide to use such tools, use them
informally to acquire data for coaching.

Ecnu BBl pemmTe UCHOIb30BaTh TAKKE
WHCTPYMEHTBI, HCIIOJIB3YHUTE UX
HehOpMaIbHO AJIs MOJTyYEHUs JAHHBIX JUIS
KOYYMHIA.

5. Help clients notice intrapersonal events such as
feelings, hunches, discomfort, wariness, anxiety,
hostility, yearnings, or joy.

5. IlomoraiTe KIueHTaM 3aMedaTh
COOBITHS, TPOUCXOAIINE BHYTPU HUX,
HaIIpUMep, 4yBCTBA, IIPEIUyBCTBHUS,
TUCKOM(OPT, HACTOPO)KEHHOCTH, TPEBOT'Y,
Bpak1IeOHOCTh, CTPACTHOE KECJIAHUE WITH
pazoCTh.

The coaching relationship is an ideal and unique
vehicle for overt discussion of these internal
events, as they cannot often be discussed
elsewhere.

B3anmMooTHOIIEHHS B paMKaX KOYYHHTa —
UJCaNbHBIN U YHUKAIBHBIN CIIOCOO
OTKPBITOTO OOCYXACHUS TAKUX
BHYTPEHHUX COOBITHI, TOCKOJIBKY
3a4acTyr0 UX HEBO3MOKHO OOCYUThH B
KaKNX-T100 IPYTUX YCIOBUSX.

6. Work with clients to improve their ability to
read other people, especially aspects that are not
obvious.

6. PaboraiiTe ¢ KIIMEHTaMH HaJl yCUIICHHUEM
UX CIIOCOOHOCTH Pa30HpaThCs B JTIOIAX,
0COOEHHO B HEOUEBUIHBIX
XapaKTepUCTHKAX.

Challenge them appropriately to get outside of
their own point of view and to develop an interest
in what others are thinking and feeling.

Hapnexamum oOpa3zom nodyxaaite ux
aHaJIM3UPOBATh CBOIO COOCTBEHHYIO TOUKY
3pC€HHA U pa3BUBATb UHTCPEC K TOMY, YTO
JpyTHUE JIOAU JyMaT U YyBCTBYIOT.

Help them nurture their empathy.

IToMoraiiTe UM pa3BUBATh SMITATHIO.




